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SECTION - A

Max. Marks : 70

1. Answer any seven questions out of ten. Each question carries two marks. (7x2=14)

2
3
4
5
6
7

. Explam types of Inteliigence with examples
3. How to -avoid analySIS pltfalls in AL ?

. Highlight recent trends in Business Intelligence.

a) What is Turing Test ?
b) Define.Al.
c) What is-knowledge representation ?
d) What s structural knowledge ?
&) What is linear regressnon in AI ?
f) Defme mtelllgent system |
g) lee the meanmg of mtelhgence cycle
hy What is business mtelllgence 7
|) What is. blg data 7
1) What is competntwe mtelhgence ?

SECTION B

', - iAnswer any four questions out of sn( Each questlon cames ﬂve marks
. What are the goals-of Artificial Intelllgence ?
. How Artificial Intelligence in Robotics are beneficial 2

Differentia'fe‘ befWeen knqwledgei-'ahd skills with examples L ) N
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SECTION-C

Answer any iwo questions out of four. Each question carries twelve_ marks. (2x12=24) '.

8.

9.
10.
11.

12.

What are the Al domains ? Elaborate and explain.
How can knowledge creation be done using Al ? Elucidate.
Elucidate Benchmarking analysis.
Explain Bl capabilities in Business Solution.
| SECTION-D

Answer the following questions. : | (1x12=1 2)

ShopX is a mid-sized retait chain in. Europe struggling with stockouts and
inefficient shelf management. In 2024, they implemented SmartShelf, an
Al-powered inventory and customer behavior tracking system. SmartShelf uses
computer vision and machine leammg to monitor shelf stock levels, analyze
which products customers interact with and send restockmg alerts to staff in

~ real time.

The. Al also collects and analyze‘,fs_—_da,ta-on foot traffic pattems and customer

- preferences, enabling the store to optimize prpd,uct placement and promotions.
Results after 6 months :

* Stockouts reduced by 40%
* Revenue increased by 18%

. Customer satlsfactlon scores |mproved by: 22%

* However, there were: concems about customer prwacy and the cost of AI
system malntenance :

Questlons

a) Evaluate the beneflts ShopX gained from using SmartSheff Were g
these benefits more operational, customer-facmg orboth?

b) If you were a competitor of ShopX, how might yeti respond to-their-Al
implementation ?




